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PVH Higg Brand & Retail Module 2021 Scores

At PVH, we believe that transparency is crucial to drive
fashion forward for good and to support industry-wide
action on climate, human rights, and other priorities. We
continually aim to uphold a high standard for transparency
in our environmental, social and governance disclosures,

while working to carry out our long-term corporate
responsibility commitments.

Total Scores

The Sustainable Apparel Coalition (SAC) Higg Brand &

Retail Module (BRM) is designed to help brands and retailers

identify opportunities for sustainability improvement along
their global value chains. As an SAC member, PVH is publicly
disclosing our BRM scores for the first time and is committed

to doing so annually. The data upon which these scores are
based was collected in 2021 and verified by an independent
third party in 2022.
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Section Scores

83.5%....

Management System

Environmental

100% 100%
Self Verified
Social

100% 100%
Self Verified

Lifestyle Scores

Retailer

Environmental

Self Verified
Social
Self Verified

Brand

Environmental

71.3% 70.2%
Self Verified
Social

72.9% 72.9%
Self Verified

Stores

Environmental

80% 80%
Self Verified
Social

80.8% 100%
Self Verified

Operations & Logistics

Environmental

88.1% 61.9%
Self Verified
Social

80.6% 69.4%
Self Verified

Distribution Center

84.2% 76.3%
Self Verified
Stores

80.6% 80.6%
Self Verified

Management System

100% 100%
Self Verified
Supply Chain:

Product & Textiles

92.6% 92.6%

Self Verified

Offices
100% 93.3%
Self Verified

Transportation

71.7% 41.3%

Self Verified

Packaging

63.6% 59.1%
Self Verified
Use and EOU

53.8% 53.8%
Self Verified

Product
56.3% 56.3%
Self Verified

Supply Chain: Responsible
Purchasing Practices

73.3% 73.3%

Self Verified



