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SECTION 1

About PVH

PVH is one of the largest global lifestyle
companies in the world, driven by our iconic
brands Calvin Klein and TOMMY HILFIGER.
We have approximately 28,000 associates
operating in more than 40 countries.

That’s the Power of Us.
That's the Power of PVH.
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SECTION 2

Our Approach

Vision.
Build Calvin Klein and TOMMY HILFIGER into the most desirable lifestyle

brands in the world and make PVH one of the highest performing brand
groups in our sector.

Purpose.

We power brands that drive fashion forward for good.

The Growth Drivers.

1. Win with product

2. Win with the best consumer engagement

3. Win in the digitally-led marketplace

4. Develop a demand and data-driven operating model
5. Drive efficiencies and invest in growth

Values.

We live our values and put them into action.

Individuality — Be you
Partnership — Work together
Passion — Inspire and innovate
Integrity — Do the right thing
Accountability — Own it
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SECTION 3

Company Overview

1881

established

1920

listed for trading on
New York Stock Exchange

28K

associates globally

40+

countries where
we operate

~6GK+

retail locations

1K+

factories
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SECTION 4

Company Timeline

1881

Our founders, Moses and Endel Phillips,
begin mending and selling shirts for coal
miners in the Pottsville, PA area.

1890

The M. Phillips & Son family business
relocates to New York City.

1907

The Phillips’ business merges with

D. Jones & Son, a prominent shirt
and collar maker, and takes the name
Phillips-Jones Corporation.

1919

Partnering with inventor John M. Van
Heusen, Phillips-Jones Corporation
begins production of the patented,
soft-folding Van Heusen collar, later
dubbed “The World’s Smartest Collar”.

1920

Phillips-Jones Corporation common
stock is listed for trading on the New
York Stock Exchange.

1943

Phillips-Jones Corporation’s manufac-
tures shirts for U.S. and Allied troops
during WWII and is honored with the
prestigious Army-Navy “E” award for
excellence in wartime production.

1957

Phillips-Jones Corporation changes its
name to Phillips-Van Heusen Corporation
in honor of its best-known shirt brand.

Late 1970s

Phillips-Van Heusen enters design-
er-brand licensing with brands including
Geoffrey Beene. New retail stores in
factory outlet centers ultimately become
a significant portion of the Phillips-Van
Heusen business.

1992

Phillips-Van Heusen formalizes
historical commitment to corporate
responsibility into its code of conduct,
“A Shared Commitment”.

1995

Phillips-Van Heusen purchases the
IZOD brand.

2000

Phillips-Van Heusen acquires the rights
to the Van Heusen trademark in Europe
and Asia, giving it ownership of the
brand worldwide.

2003

Phillips-Van Heusen completes

the acquisition of Calvin Klein, Inc.,
adding a globally recognized iconic
designer name to its brand portfolio
and transforming the business.

2004

Phillips-Van Heusen acquires
Cluett, Peabody & Co., Inc.,
owner of the ARROW brand, the
Van Heusen brand’s biggest
competitor throughout its history.

2008

Phillips-Van Heusen publishes its first
Corporate Social Responsibility report,
demonstrating its commitment to
transparency across the company,
industry, and global community.

2010

Phillips-Van Heusen acquires Tommy
Hilfiger, establishing the company’s first
large-scale direct operation in Europe.

2011

Phillips-Van Heusen Corporation
changes its name to PVH Corp. to
reflect the growth and change of the
company over the previous decade.

2013

PVH Corp. enters the S&P 500 with the
acquisition of The Warnaco Group, Inc.,
the worldwide licensee of Calvin Klein
Jeans and owner of Calvin Klein Under-
wear, reuniting “The House of Calvin
Klein” and opening direct operations in
Asia and Latin America. The purchase
also included Warner’s and Olga.

2014

The PVH Archives is established, a
physical and digital resource created
to preserve and protect all archival
materials pertaining to PVH Corp.
and its portfolio of iconic brands.

2015

A modern-day heir to the original
product that started it all, PVH Corp.
launches the innovative Van Heusen
Flex Collar dress shirt, which allows
expanding collar comfort.

2017

PVH Corp. acquires True & Co., a
Silicon Valley direct-to-consumer
intimate apparel e-commerce retailer.

2018

PVH Corp. expands its Heritage Brands
portfolio by acquiring the long-time
licensed Geoffrey Beene brand.

2019

PVH continues to grow its footprint
globally by acquiring Gazal Corporation
Limited in Australia, reacquiring from
Dickson Concepts (International)
Limited the license for the Tommy
Hilfiger brand in Central and South East
Asia, and entering into a new licensing
agreement with NIKE, Inc. for our men’s
underwear business.

2020

PVH celebrates 100 years on the

New York Stock Exchange. We are one
of only 26 companies and the only
apparel company to mark its centennial
on the NYSE.

2022

PVH introduced the PVH+ Plan,

our multi-year, strategic growth plan, to
build Calvin Klein and TOMMY HILFIGER
into the most desirable lifestyle brands
in the world, and make PVH one of

the highest performing brand groups

in our sector.

PVH launched our first official set of
time-bound global Inclusion & Diversity
Commitments as a critical next step

in our ongoing efforts to foster an
environment of inclusion, belonging
and equity for all.
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SECTION 5

Awards

PVH is one of the largest global lifestyle
companies in the world. See below for
the most recent highlights:

2024
+ PVH lists on Forbes’ America’s Best Large Employer

* PVH ranks on Newsweek’s America’s Greenest Companies

+ PVH listed as a Fortune 500 company

* PVH recognized on TIME’s World’s Most Sustainable Companies

* PVH ranked on USA Today’s America’s Climate Leaders

« PVH ranked on Seramount’s Best Companies for Multicultural Women

2023

- PVH certified as a Great Place to Work U.S. for the fifth year in a row
* PVH ranked on Forbes’ World’s Top Companies for Women

* PVH ranked on Forbes’ America’s Best-in-State Employers

« PVH ranked on Forbes’ America’s Best Employers in New York

+ PVH recognized as one of America’s 100 Most JUST Companies by Forbes and
JUST Capital for the fifth consecutive year

+ PVH recognized by USA TODAY as one of America’s Climate Leaders first-ever list
* PVH recognized as a UNIFI®, makers of REPREVE®, Champion of Sustainability

- PVH ranked on Monster’s Best Places to Work for LGBTQ Equality

+ PVH ranked on Disability Equality Index Best Place to Work for Disability Inclusion
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Corporate Responsibility

Eliminate greenhouse gas (GHG)
emissions

Reach net-zero GHG emissions across
the value chain by 2040:

reduce absolute scope 1, 2, and 3
GHG emissions by 90% by 2040 from
a 2021 base year.

Innovate for circularity

All PVH products will contribute to the
circular economy throughout the product
lifecycle (design, use, and end of life)

by 2030.

Source environmentally
preferred materials

Sustainably source 100% of PVH’s
cotton, viscose, and wool by 2025
and 100% of polyester by 2030.

Eliminate owned and operated waste

All PVH offices, distribution centers, and
stores will achieve zero waste by 2030.

Improve packaging sustainability

Reduce packaging, expand
reusability, and transition to recycled
content to reduce GHG emissions and
minimize waste.

Provide access to water

Establish five collective action projects
in our most water-stressed sourcing
communities by 2025.

Eliminate hazardous chemicals and
microfibers

Water leaving our wet processors

will have zero hazardous chemicals
and be filtered for harmful microfibers
by 2025.

Supply chain worker empowerment

Support the delivery of professional and
life skills development programs and
services to 500,000 workers across the
PVH global supply chain by 2030.

Advance living wages

100% of our key suppliers in two
primary production countries by

2025 and four by 2030 will proactively
support industry-wide collective
bargaining to achieve living wages.

Promote safe workplaces

100% of suppliers will promote
and maintain safe and healthy work
environments by 2025.

Amplify worker voice

100% of workers employed by key
suppliers will have their voices heard
through representative workplace
committees by 2025.

Recruit ethically

100% of migrant workers at our Level
1 and key Level 2 suppliers will not pay
recruitment fees by 2025.

Source responsibly

100% of PVH suppliers will meet or
exceed our environmental and social
standards by 2030.
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SECTION 7

Inclusion & Diversity

Inclusion and diversity is integral to building Calvin Klein and Tommy Hilfiger into the most
desirable lifestyle brands in the world and making PVH one of the highest performing brand
groups in our sector. Our people and their diverse lived experiences and perspectives are
essential to our strategy to accelerate growth and build business value.

Embedded in how we do business is our approach to inclusion and diversity:

Workplace
Welcoming All:

We are committed to fostering an inclusive work environ-
ment to unlock the full potential of all our associates and our
business, and to creating a culture of belonging where every
associate is welcomed, valued, respected and can thrive.

Marketplace

Connecting to the Global Consumer:

Both of our iconic brands have a long history of celebrating
individuality—it’s a part of our DNA, enabling us to connect
more deeply with our global consumers.

Community

Creating Opportunity in Communities:

As part of our commitment to inclusion, we aim to create
positive impacts in the communities we operate in, supporting
programs that promote access, opportunity, education, and
empowerment for all.
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SECTION 8

The PVH Foundation

The PVH Foundation leads our global philanthropic efforts focused on advancing opportunity
and renewal, including in underserved communities. PVH Cares is how we extend our philan-
thropic commitment to reflect the passions and priorities of the PVH workforce — organizing our
associates around the world to dedicate their time, talent, and resources in the communities

where we work and live.

Power of
Opportunity

Workplace Success

Purpose: Pave the way for
economic independence and
a better tomorrow for all by
providing building blocks and
eliminating barriers to career
success, and cultivating
belonging

Priorities: Workforce
Readiness, Job Awareness,
Vocational Training and
Upskilling, Barriers to Entry,
Life Skills, Leadership
Development, Opportunity and
Access for all

Power of
Renewal

Climate & Resilience

Purpose: Ensure the long-
term viability and vitality of
vulnerable communities by
fostering innovative solutions
that address environmental
pressures and help rebuild

in the face of crises across
the globe

Priorities: Climate Change,
Circularity, Environment, Water,
Disaster Relief
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SECTION 9

Brand Overviews

CalvinKlein

The Calvin Klein brands — CK Calvin Klein, Calvin Klein, Calvin Klein Jeans, Calvin Klein Underwear,

and Calvin Klein Performance — are connected by the intention and purpose of elevating everyday
essentials to globally iconic status. Each of the brands has a distinct identity and position in the retail
landscape, providing us the opportunity to market a range of universally appealing products to domestic
and international consumers with a variety of needs. Our products are underpinned by responsible
design, high-quality construction, and the elimination of all unnecessary details. We strive for unique
and dimensional pieces that continuously wear well and remain relevant season after season. Global
retail sales of Calvin Klein products were approximately $9 billion in 2023.

Calvin Klein continues to solidify its position as an innovator of emerging digital platforms and modern
marketing campaigns. PVH acquired Calvin Klein in 2003 and continues to oversee a focused approach
to growing the brand’s worldwide relevance, presence, and long term growth.

TOMMY A HILFIGER

TOMMY HILFIGER is one of the world’s most recognized premium lifestyle brands, welcoming and
inspiring consumers since 1985. Originally established in New York City and infused with the spirit
of Americana, the brand is defined by its Classic American Cool roots and red, white and blue DNA.
Inspired by a relentless pursuit of writing new rules for American fashion and pop culture, TOMMY
HILFIGER creates the modern uniform for an aspirational lifestyle. Founder Tommy Hilfiger remains
our Principle Designer and represents guidance and inspiration for the design process. Global retail
sales of products sold under the TOMMY HILFIGER brands, including sales by our licensees, were
approximately $9 billion in 2023.
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SECTION 10

Executive Bios

Stefan Larsson
Chief Executive Officer, PVH Corp.

Stefan Larsson is PVH Corp.’s Chief
Executive Officer and a member of its
Board of Directors. He assumed both
roles in February 2021, having joined
the company as President in 2019.

With the launch of the PVH+ Plan, the
company’s multi-year, brand-building
growth plan, Stefan has set out the
vision to build Calvin Klein and TOMMY
HILFIGER into the most desirable
lifestyle brands in the world and make
PVH one of the highest performing
brand groups in the sector.

Prior to joining PVH, Stefan was the
Chief Executive Officer of Ralph Lauren
Corp., where he successfully refocused
the company on what made it iconic,
improved its performance and set the
path for future growth. Previously,
Stefan served as the Global President
of Old Navy, a division of Gap Inc.,
where he helped Old Navy deliver

12 consecutive quarters of profitable
growth and positioned the brand
among the top preferred brands among
millennials in America. Preceding that,
for nearly 15 years, Stefan held multiple
key leadership roles on the team
responsible for growing H&M, with
revenues increasing from approximately
$3 billion to $17 billion and operations
expanding from 12 to 44 countries.

He started his career at H&M, working
in global roles with responsibility for
product including assortment planning,
merchandising and production.

Stefan has a proven record of
leadership and global experience

in driving transformation and brand
building in an increasingly dynamic

and ever-changing consumer landscape.
He is highly regarded for his strategic
focus and operational track record.

Stefan earned a Master of Science

in Business Administration jointly from
the Hanken School of Economics and
Business Administration in Finland,
and Jonkoping International Business
School in Sweden.
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SECTION 10 - Executive Bios continued

Zac Coughlin
Chief Financial Officer, PVH Corp.

Zac Coughlin is Chief Financial Officer of PVH Corp., and assumed the role in April 2022.

He is a member of the Executive Leadership Team, with responsibility for the global Finance
function, including Investor Relations, Treasury, Tax, Audit, Global Real Estate and Facilities. Zac
joined PVH from DFS Group Limited, a subsidiary of LVMH Moét Hennessy Louis Vuitton Group,
where he served as Group CFO and Chief Operating Officer. Prior to joining DFS, Mr. Coughlin
was CFO at Converse, Inc., a division of Nike, Inc., supporting its global business spanning
wholesale, retail and eCommerce. Zac started his career with Ford Motor Company where he
held multiple global financial leadership roles. While there, he worked on the ground in a number
international markets in Asia and Europe.

He received his MBA from Harvard Business School and graduated from The Ohio State
University with a BSBA in Finance and Supply Chain Logistics.

David Savman
Global Brand President, Calvin Klein
Global Head of Operations and Chief Supply Chain Officer, PVH Corp.

David Savman is Global Brand President, Calvin Klein, a role he assumed in May 2025. He also
serves as Global Head of Operations and Chief Supply Chain Officer, PVH Corp. and is a member
of PVH’s Executive Leadership Team.

David joined PVH in 2022 and has been instrumental in bringing together the company’s global
brands, commercial teams and operating model to win with the consumer, building on decades
of experience leading product-centric organizations.

As Global Brand President, David leads the Calvin Klein brand and business globally. David also
continues to lead PVH global operations and supply chain until a successor is named. In 2024, he
served as interim CEO for PVH Europe where he is credited with repositioning the region for growth.

David joined PVH from H&M Group where he spent nearly two decades in roles of increasing
responsibility, including as Head of Global Supply Chain. During his tenure, he managed key
functions including supply chain, production, product development and innovation, and held roles
in merchandising and assortment building, and lived and worked in markets across Asia and Europe.

David serves on the Board of the American Apparel and Footwear Association.

Lea Rytz Goldman
Tommy Hilfiger Global Brand President

Lea Rytz Goldman is Global Brand President, TOMMY HILFIGER, and assumed the role in April
2024. She is part of PVH’s Executive Leadership Team and oversees the TOMMY HILFIGER brand
and business globally.

Lea is a highly experienced global brand leader, joining PVH and TOMMY HILFIGER with a strong
track record of growing brands and driving sustained, brand-accretive growth globally. Lea

most recently served as Managing Director of COS, where she led the revitalization and strong
global growth of the COS brand, operating in over 40 markets worldwide. Prior to COS, she led
the repositioning and brand growth of Arket as part of her 11-year tenure of successful brand
leadership with the H&M Group.

Beyond this experience, she brings more than 20 years of brand leadership from other European
brand groups where she led teams through operational and strategic changes with a turnaround
mindset, including international expansion throughout Europe and Asia, and gained diverse,
omnichannel market knowledge, all while driving increased brand desirability and growth.
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SECTION 10 - Executive Bios continued

Fredrik Olsson
Chief Executive Officer of PVH EMEA

Fredrik Olsson is the CEO of PVH EMEA and assumed the role in December 2024.

Fredrik joined PVH with extensive international leadership experience and a proven track record
of driving brand-accretive growth across multiple markets for global brands.

He most recently served as CEO of Max Fashion, one of the leading Middle East fashion retailers
based in Dubai, where Fredrik further strengthened the brand’s performance with strong revenue
and margin growth.

Before Max Fashion, Fredrik worked for more than 20 years at the H&M Group. For 15 of those
years, he was part of the leadership team that grew H&M globally, more than doubling the size
of the business to $22 billion in 2023 and a retail footprint of more than 4,500 stores globally.
During his H&M tenure, Fredrik held key leadership roles for the group, including Managing
Director globally for the H&M Brand, Head of Global Expansion H&M Group and Head of Global
Growth H&M Group. Fredrik is credited with fueling significant profitable growth at the group
through international expansion, digital acceleration, and successful business transformation,
and has extensive experience working in the European market.

Donald Kohler
Chief Executive Officer, PVH Americas

Donald Kohler is Chief Executive Officer, PVH Americas, and assumed the role in October 2024.
He is part of PVH’s Executive Leadership Team and leads the regional business of both Calvin
Klein and Tommy Hilfiger. He previously served as President, Calvin Klein Americas from March
2023 to October 2024.

With a proven track record of driving brand accretive growth and building strong teams and
partnerships, Kohler joined PVH following three decades of experience across the retail sector,
including leading the Americas for global luxury and specialty brands such as Burberry, Salvatore
Ferragamo and Diesel. His tenured and diverse experience spans direct-to-consumer, owned and
operated retail, wholesale, franchise and licensing, e-commerce and more.

He earned a Bachelor of Arts, Economics, from the University of Redlands and sits on the Global
Business Advisory Board for the university. He also serves as an advisor to The PVH Foundation,
which leads global philanthropic efforts on behalf of the company.

Tom Chu
Regional President, PVH Asia Pacific

Tom Chu is Regional President, PVH Asia Pacific, a position he has held since February 2020.
Tom is responsible for overseeing operations and driving growth for the TOMMY HILFIGER and
Calvin Klein brands across the region. This includes developing and implementing strategic
initiatives for both brands and coordinating the Asia Pacific strategy with the broader global
initiatives established for each. Tom joined PVH as Chief Executive Officer and Representative
Director, Tommy Hilfiger Japan, in October 2013 before becoming President, PVH Japan, in
May 2016.

Prior to joining PVH, Tom worked at various global consumer companies with roles that include
President and General Manager, Cole Haan Japan; President and Chief Executive Officer, Hugo
Boss Japan, India and Asia Pacific; Managing Director, Asia / President of Japan for Godiva Asia
Pacific; and President of S.T. Dupont Japan.

Tom graduated from the Fashion Institute of Technology in New York with Honors, after
graduating from Bunka University in Tokyo.
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SECTION 10 - Executive Bios continued

Ester Jimenez
Chief Technology and Information Officer, PVH Corp.

Ester joined PVH as the Chief Technology and Information Officer in January 2024 and is based
in the company’s New York office. In this role, Ester is responsible for developing and driving a
technology and systems strategy that puts innovation and efficiencies at the forefront to solve
business needs and elevate the consumer experience.

Ester has over 20 years of experience leading technology teams for multi-brand consumer
businesses and a strong track record of spearheading significant IT transformations and
expertise in supply chain technology. She joined PVH from Tiffany & Co. where she served as
ClO and Senior Vice President, leading the company’s technology function shortly after it was
acquired by LVMH. In this role, Ester was exposed to a deep and diverse technology experience
as she spearheaded a comprehensive, multi-year digital transformation, which led to an elevated
customer journey and a more integrated approach with the broader business. She also played a
pivotal role in driving efficiencies across functions, channels and geographies and took the lead
in reshaping the organization’s data strategy.

Prior to Tiffany & Co., she was IT Vice President, Global Supply Chain & Interim Global Data &
Analytics, at Estee Lauder. Ester also held senior technology roles at Coty and Avon. She earned
a Bachelor of Arts in Geography from Universitat Autdnoma in Spain and a postgraduate diploma
in European Leisure Management from the University of Wales in the UK.

Amba Subrahmanyam
Chief People Officer, PVH Corp.

Amba is Chief People Officer of PVH Corp., and assumed the role in February 2024. She is

a part of PVH’s Executive Leadership Team and leads the global People function, including
Talent Management and Development, Rewards, HR Systems, Inclusion & Diversity, Executive
Development, and The PVH Foundation.

Amba joined PVH as Executive Vice President of People for PVH Americas and Calvin Klein
Global, in February 2022. During this time, she was responsible for leading People strategy
and execution at a critical time of transformation for the Calvin Klein brand and our North
America business.

Prior to joining PVH, Amba held HR leadership roles at Tapestry, Tory Burch and Coach Inc.

Amba has extensive global experience in organizational transformations and integrations across
multiple brands, businesses and countries. She has a strong track record for achieving business
results through people initiatives and has a passion for building and developing diverse and
talented teams.

Amba holds a Master of Arts in Behavioral Sciences with an Industrial Organizational Psychology
concentration from the University of Houston.
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SECTION 10 - Executive Bios continued

Amber McCann
Chief Communications Officer, PVH Corp.

Amber McCann is Chief Communications Officer, and assumed the role in April 2023. She is
a part of PVH’s Executive Leadership Team and leads all aspects of PVH’s global internal and
external communications strategy.

Amber joins PVH with extensive global retail and consumer experience, most recently as

Vice President of Global Brand and Communications at Poshmark, where she guided the
company’s global communications strategy through its IPO in 2021 and acquisition by NAVER
Corp. in 2023.

Previously she spent 10 years in senior communications roles at Levi Strauss & Co. where
she led a strategy that helped position the global apparel company as an innovative and
values-based leader, including leading communications efforts around the company’s strategy,
execution and IPO.

She earned a Bachelor of Arts in Journalism and Technical Communication from Colorado State
University. She was named to PRWeek’s 40 Under 40 in 2015.

Mark Fischer
General Counsel & Secretary, PVH Corp.

Mark Fischer is the Executive Vice President, General Counsel and Secretary at PVH. Based at
the company’s New York City headquarters, Mark oversees all legal matters for PVH. Mark joined
PVH as Vice President, General Counsel and Secretary in 1999, was promoted to Senior Vice
President in 2007 and assumed his current position in 2013. He has been a guest lecturer on
Compliance at Fordham University School of Law since 2018 and has been a featured speaker/
lecturer for the OnConferences CLO Certification Program, at the Retail Industry Leaders
Association’s Retail Law Conference and at the Fashion Law Institute’s Annual Symposium. Mark
was named to the Legal 500 GC Power List 2019 and received the OnCon Icon Top 50 Corporate
Counsel Award in 2020 and 2021. His team was named by Lexology and the Association of
Corporate Counsel as the Top Commercial Team globally in 2020.

Mark oversaw the corporate and legal work, or was principal legal counsel, on all of PVH’s major
acquisitions and dispositions, including the purchases of 1ZOD (1995), Calvin Klein (2003),
ARROW (2004), Superba Neckwear (2007), the Van Heusen trademark in Europe and Asia
(2008), Tommy Hilfiger (2010), The Warnaco Group, Inc. (2013), True&Co. (2017) and Geoffrey
Beene (2018), and sales of Speedo (2020) and the Heritage Brands business (2021). The
Tommy Hilfiger acquisition was named M&A Global Network’s Consumer Products and Services
Deal of the Year.

Prior to joining PVH, Mark was a Partner in the corporate department of Rosenman & Colin LLP,

which is now known as Katten Muchin Rosenman LLP. His practice included securities, mergers
and acquisitions, and financing, as well as general corporate counseling, with PVH as one of his
corporate clients. He joined Rosenman as an Associate in 1989 and became a partner in 1996.

Mark graduated from Brandeis University with a Bachelor of Arts in Politics and earned his J.D.
from Boston University School of Law. He is admitted to practice as an attorney in the State of
New York and the Commonwealth of Massachusetts, as well as in the United States District
Courts for the Southern and Eastern Districts of New York and the United States Supreme
Court. Mark was named to the GC Powerlist — United States, 2019 published by The Legal 500.
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SECTION 11

Photos

Photos from our global associates are available upon request.
Please contact PVH Communications at PVHCOMM®@pvh.com.




